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Executive Summary 

For carrying out the communication of the LIFE HYPOBRICK Project in an effective way, it is required to 
identify and plan the activities to be undertaken. These activities take in account the targeted public in each 
one. 

These activities are included in the Communication Plan. This document summaries the targeted public, 
channels and media communication, as well as the information requirements for complying with 
requirements laid down in the LIFE Program, which funds the project. 

This documents it is approved by the Steering Committee of the LIFE HYPOBRICK project. 

 

Results 

ITC-AICE, as coordinating beneficiary, and leader of dissemination activities (action E3), has led the 
Communication Plan, which has been supervised by all partners of the project. 

This document will be reviewed during the project development, for adapting it to the needs of the 
communication activities. 

This document reflects all communication activities carried out from October 2019 to December 2020. 
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1 Introduction 

This deliverable gathers the awareness actions carried out during the first year of the project aimed to 
achieve a high impact of the project results. These actions have been developed following the guidelines 
established in the Communication plan developed within the framework of action E1. 

The main aim of the actions reflected in this document is to raise awareness and sensitize the private sector, 
climate change in a coordinated manner. 

The document is divided in several points based on the nature of these actions and target audience: 

- Events: fairs and congresses. Addressed to scientist and professional sector (industries). 

- Press releases. Addressed to citizens, professionals, administration. 

- Social networks. Addressed to citizens, professionals, administration. 

2 Events 

The first communication of the project was launched on 16/10/2019, when the kick off meeting was held 
online. Since then, and until Ocotober 2020, LIFE HYPOBRICK has participated in almost 5 main events and 
public activities. 

We would like to highlight the following events: 

- CEVISAMA 2020 (International Fair for Ceramic Tiles and Bathroom Furnishings). This event was 
held since 3rd to 7th February 2020 in Valencia (Spain). Within the framework of this event, the 
project was communicated through the following items: 

o Distribution of the dissemination material in the ITC-AICEôs stand. 

o Presentation of the project in CERAMICA INNOVA forum. See presentation in Appendix 
A1. 

o Presentation of the project in the international press conference. 

 It is important to highlight that the project was disseminated and launched its image in this 
international event with more than 90.000 visitors in 2020 from countries all around the world. In 
CEVISAMA 2020, the LIFE HYPOBRICK project was disseminated through a poster in the stand of 
ITC-AICE, located in the main entrance of the Trade Fair. 

- QUALICER 2020 (XVI World Congress on Ceramic Tile Quality). It is a scientific forum which was 
held on 10th and 11th February 2020 in Castellón (Spain). The project disseminated its characteristics 
and objectives through a scientific poster, described in Appendix A2. 

- LIFE virtual Event in Valencia (Spain). This virtual event was held on 23/04/2020. LIFE projects 
developed in Valencian Region were presented in this forum, and it was organized by REDIT 
(Technological Institutes Network of the Valencian Region). 

- LVII National Congress of the Spanish Society of Ceramics and Glass. It is a scientific congress 
which was held since 26th to 29th October 2020. ITC-AICE presented the first results of the project 
results in this congress, attended by an amount of 242 scientists, 123 in person and 119 online. 
Slides of the presentation are in Appendix A3. 

- Presentation of the ASEBEC Guide 4.0. This event was held in Castellón (Spain) on 16th September 
2020. Presentation of Guide 4.0, a digitalization project for ceramic machinery sector. IN the 
framework of this event LIFE HYPOBRICK was presented to the participants (25 companies). 

- Annual conference of the "Energie Campus Nürnberg". It is a scientific forum which was held on 10th 

December in the University of Nuremberg. THN presented the first results of the project in this 
conference. Slides of the presentation are in Appendix A4. 

- Entrepreneurship with Talent Forum 'Sustainability: business successes and trends'. It is an 
industrial forum addressed to SMEs and professional of the industrial sectors. This event was held in 
Valencia (Spain) on 17th December 2020, and more than 40 professionals from different industrial 
sectors participated in this event. ITC-AICE presented the project results achieved. 
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Next communications to congresses and events: 

During the last months, the consortium has prepared several communications to different events 
which has been postponed due to the special circumstances. 

- VitroGeowaste (2nd Workshop-Symposium VitroGeowastes: Vitrification, Geopolymerization, Wastes 
Management and Circular Economy). Scientific conference. ITC-AICE has prepared and submitted a 
communication for this congress, which will be held next 23-26 May 2021 in Baeza (Spain). 

- CONAMA 2020 (National Congress of Environment). Scientific and professional conference related 
to environment field. It will be held next 19-22 April 2021. ITC-AICE has prepared and submitted a 
scientific poster for spreading the project results. 

- CERAMITEC 2021 (International Event on Ceramics) Scientific and professional event. This event 
will be held on 21-24 June 2021 in Munich (Germany). THN has prepared and submitted a 
communication to the conference within the framework of this event. 

These contributions to congresses and events and technological forums are listed in Annex I attached to this 
document. 

3 Press releases 

ITC-AICE, as coordinator of action E3, has prepared press releases for being distributed through several 
media and beneficiariesô websites. 

From October 2019 to 30/09/2020 ITC-AICE has issued 3 press releases (in Spanish and English) related to 
LIFE HYPRICK project. 

These Press Releases have been issued to the media (newspapers, technical press, audiovisual press, 
Social Networks) included in the Communication Plan. 

In general, all the diffusion of the project has been organic, that is to say, it has not been paid or contracted 
to the press except for an advertising campaign. 

The updated impacts of this Press Releases reached an amount of 48 impacts-press cuttings, 16 of them 
were published in general press, 22 were published in specialized magazines and 8 were published in 
audiovisual media. 

Appendix B gathers information of the Press Clipping. 

4 Social networks 

The social networks used for the dissemination of the LIFE HYPOBRICK project in the described period 
were as follows: 

1. TWITTER # LIFE HYPOBRICK 

ITC-AICE has been a member of the social network @Itc_ceramica since 2010. ITC-AICE has more than 
4000 followers (September 2020). At the very initial stage of the LIFE HYPOBRICK Project, exactly from the 
kick off meeting of the Project, the hashtag #LIFEHYPOBRICK was created. From September 2019 to 
September 2020, ITC-AICE sent 91 tweets with a reach of 21.500 Total Impressions, 1.123 interactions, 283 
Followers and 2.341 Following. LIFE HYPOBRICK has 273 followers in Twitter. 
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2. LINKEDIN 

Creation of the LIFE HYPOBRICK group: 34 members. - LIFE HYPOBRICK in other Linkedin groups: 
Considering the degree of maturity reached by the project in September 2020, dissemination was expanded 
thanks to new groups within the scientific community, the professional sector or potential customers. The 
target groups were also extended to other communities, such as public administrations or the environment 
related groups. During the period 01/10/2019 - 30/09/2020 the LIFE HYPOBRICK project was disseminated 
to a total of 636 views and 12.480 Impressions.  

 

3. INSTAGRAM 

Creation of LIFE HYRPOBRICK profile, with 807 followers, 115 publications, 1.393 followers and 2.500 
Likes. 

 

 

 

 

 

 

 

 

 

 

 

 

 

More information is described in appendix C. 
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3.Link to Partners ôwebsites 

Following the LIFE communication requirements, this document shows the beneficiariesô websites where a 
link to the project website has been included. 

 

ITC-AICE 

https://www.itc.uji.es/idi/energia/lifehypobrick/ 

 

 

RCS 

http://www.recyclingservices.eu/ 
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MORA 

https://ceramicasmora.com/noticias/ 
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SCHLAGMANN 

https://www.schlagmann.de/de/Media/Info-Mail/Forschungszentrum-Ziegel-kooperiert-mit-europaeischem-
Foerderprojekt-Life-Hypobrick 
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THN 

https://www.encn.de/referenzprojekte/top-projekte/forschung-mauersteine-aus-reststoffen  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.th-nuernberg.de/forschung-innovation/kooperationen-und-netzwerke/internationale-
forschungskooperationen/ 
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