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VERSIONING (ONLY MAJOR VERSIONS)

VERSION | DATE NAME, ORGANISATION | DESCRIPTION OF THE NEW VERSION

1 03/12/2020 | ITC-AICE First draft

2 14/12/2020 | ITC-AICE Second draft

3 01/01/2021 | RCS Third draft

4 4/01/2021 ITC-AICE Fourth draft

5 7/01/2021 ITC-AICE Fifth version

6 28/04/2021 | ITC-AICE Sixth version. Updating for the MID-term report

Explanations for Front page

Author(s): Name(s) of the person(s) having generated the Foreground respectively having written the
content of the report/document. List them alphabetically.

Editor: Only one. As formal editorial name only one main author as responsible quality manager in case of
written reports: Name the person and the name of the partner whose employee the Editor is. For the
avoidance of doubt, editing only does not qualify for generating Foreground; however, an individual may be
an Author 1 if he has generated the Foreground - as well as an Editor i if he also edits the report on its own
Foreground.

Lead Beneficiary of Deliverable: Only one. Identifies name of the partner that is responsible for the
Deliverable according to the LIFE HYPOBRICK DOW. The lead beneficiary partner should be listed on the
front page as Authors and Partner. If not, that would require an explanation.

Internal Reviewers: Typically, one person. This review includes: Identifying typos, identifying syntax & other
grammatical errors, altering content, Adding or deleting content.
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LIFE HYPOBRICK Key Facts

Project title

based on wastes.

Towards hypocarbonic economy. Development of non-fired building materials

Starting date 01/10/19

Duration in months| 36 months

cell (Pat)| | |FE18 CCMIES/001114
identifier

Topic Climate Change
Consortium Spain and Germany

LIFE HYPOBRICK Consortium Partners

Partner Acronym Country

1 ASOCIACION DE INVESTIGACION DE LAS ITC Spain
INDUSTRIAS CERAMICAS P

2 LADRILLOS MORA, S.L. MORA Spain
RECYCLING, CONSULTING AND .

3 SERVICES, S.L. RCS Spain

4 SCHLAGMAN POROTON GMBH & Co.KG SCH Germany

5 TECHNISCHE HOCHSCHULE NUERNBERG THN German
GEORG SIMON OHM y

Disclaimer: LIFE HYPOBRICK is a project co-funded by the European Commission under the Grant

Agreement Number LIFE18 CCM/ES/001114.

The information and views set out in this publication are those of the author(s) and do not necessarily reflect
the official opinion of the European Communities. Neither the European Union institutions and bodies nor
any person acting on their behalf may be held responsible for the use, which may be made of the information

contained therein.

© Copyright in this document remains vested with the LIFE HYPOBRICK Partners
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Executive Summary

For carrying out the communication of the LIFE HYPOBRICK Project in an effective way, it is required to
identify and plan the activities to be undertaken. These activities take in account the targeted public in each
one.

These activities are included in the Communication Plan. This document summaries the targeted public,
channels and media communication, as well as the information requirements for complying with
requirements laid down in the LIFE Program, which funds the project.

This documents it is approved by the Steering Committee of the LIFE HYPOBRICK project.

Results

ITC-AICE, as coordinating beneficiary, and leader of dissemination activities (action E3), has led the
Communication Plan, which has been supervised by all partners of the project.

This document will be reviewed during the project development, for adapting it to the needs of the
communication activities.

This document reflects all communication activities carried out from October 2019 to December 2020.
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1 Introduction

This deliverable gathers the awareness actions carried out during the first year of the project aimed to
achieve a high impact of the project results. These actions have been developed following the guidelines
established in the Communication plan developed within the framework of action E1.

The main aim of the actions reflected in this document is to raise awareness and sensitize the private sector,
climate change in a coordinated manner.

The document is divided in several points based on the nature of these actions and target audience:

Events: fairs and congresses. Addressed to scientist and professional sector (industries).
Press releases. Addressed to citizens, professionals, administration.

Social networks. Addressed to citizens, professionals, administration.

2 Events

The first communication of the project was launched on 16/10/2019, when the kick off meeting was held
online. Since then, and until Ocotober 2020, LIFE HYPOBRICK has participated in almost 5 main events and
public activities.

We would like to highlight the following events:

CEVISAMA 2020 (International Fair for Ceramic Tiles and Bathroom Furnishings). This event was
held since 3 to 7t February 2020 in Valencia (Spain). Within the framework of this event, the
project was communicated through the following items:

o Distribution of the dissemination material in the ITC-Al CE6s. st and

0 Presentation of the project in CERAMICA INNOVA forum. See presentation in Appendix
Al.

o Presentation of the project in the international press conference.

It is important to highlight that the project was disseminated and launched its image in this
international event with more than 90.000 visitors in 2020 from countries all around the world. In
CEVISAMA 2020, the LIFE HYPOBRICK project was disseminated through a poster in the stand of
ITC-AICE, located in the main entrance of the Trade Fair.

QUALICER 2020 (XVI World Congress on Ceramic Tile Quality). It is a scientific forum which was
held on 10t and 11t February 2020 in Castellén (Spain). The project disseminated its characteristics
and objectives through a scientific poster, described in Appendix A2.

LIFE virtual Event in Valencia (Spain). This virtual event was held on 23/04/2020. LIFE projects
developed in Valencian Region were presented in this forum, and it was organized by REDIT
(Technological Institutes Network of the Valencian Region).

LVII National Congress of the Spanish Society of Ceramics and Glass. It is a scientific congress
which was held since 26" to 29" October 2020. ITC-AICE presented the first results of the project
results in this congress, attended by an amount of 242 scientists, 123 in person and 119 online.
Slides of the presentation are in Appendix A3.

Presentation of the ASEBEC Guide 4.0. This event was held in Castellén (Spain) on 16" September
2020. Presentation of Guide 4.0, a digitalization project for ceramic machinery sector. IN the
framework of this event LIFE HYPOBRICK was presented to the participants (25 companies).

Annual conference of the "Energie Campus Nirnberg". It is a scientific forum which was held on 10t
December in the University of Nuremberg. THN presented the first results of the project in this
conference. Slides of the presentation are in Appendix A4.

Entrepreneurship with Talent Forum 'Sustainability: business successes and trends'. It is an
industrial forum addressed to SMEs and professional of the industrial sectors. This event was held in
Valencia (Spain) on 17th December 2020, and more than 40 professionals from different industrial
sectors participated in this event. ITC-AICE presented the project results achieved.
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Next communications to congresses and events:

During the last months, the consortium has prepared several communications to different events
which has been postponed due to the special circumstances.

- VitroGeowaste (2" Workshop-Symposium VitroGeowastes: Vitrification, Geopolymerization, Wastes
Management and Circular Economy). Scientific conference. ITC-AICE has prepared and submitted a
communication for this congress, which will be held next 23-26 May 2021 in Baeza (Spain).

- CONAMA 2020 (National Congress of Environment). Scientific and professional conference related
to environment field. It will be held next 19-22 April 2021. ITC-AICE has prepared and submitted a
scientific poster for spreading the project results.

- CERAMITEC 2021 (International Event on Ceramics) Scientific and professional event. This event
will be held on 21-24 June 2021 in Munich (Germany). THN has prepared and submitted a
communication to the conference within the framework of this event.

These contributions to congresses and events and technological forums are listed in Annex | attached to this
document.

3 Press releases

ITC-AICE, as coordinator of action E3, has prepared press releases for being distributed through several
mediaandb e n e f i eovébsitesi e s 6

From October 2019 to 30/09/2020 ITC-AICE has issued 3 press releases (in Spanish and English) related to
LIFE HYPRICK project.

These Press Releases have been issued to the media (newspapers, technical press, audiovisual press,
Social Networks) included in the Communication Plan.

In general, all the diffusion of the project has been organic, that is to say, it has not been paid or contracted
to the press except for an advertising campaign.

The updated impacts of this Press Releases reached an amount of 48 impacts-press cuttings, 16 of them
were published in general press, 22 were published in specialized magazines and 8 were published in
audiovisual media.

Appendix B gathers information of the Press Clipping.

4 Social networks

The social networks used for the dissemination of the LIFE HYPOBRICK project in the described period
were as follows:

1. TWITTER # LIFE HYPOBRICK

ITC-AICE has been a member of the social network @Itc_ceramica since 2010. ITC-AICE has more than
4000 followers (September 2020). At the very initial stage of the LIFE HYPOBRICK Project, exactly from the
kick off meeting of the Project, the hashtag #LIFEHYPOBRICK was created. From September 2019 to
September 2020, ITC-AICE sent 91 tweets with a reach of 21.500 Total Impressions, 1.123 interactions, 283
Followers and 2.341 Following. LIFE HYPOBRICK has 273 followers in Twitter.
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DB UE VILIOSOIL I A | CONEUHViglia eIl KOUNGUEL [ A 7 LIIE MYPOUIICK \@LAYPODIICK) | | A
@ twitter.com/lhypobrick * A
L 4 ¢  Life Hypobrick Q  Buscar en Twitter

91 Tweets

1  Explorar ¢Eres nuevo en Twitter?

Registrate ahora para obtener tu propia cronologia

{8} Configuracién

personalizada.

t/'\lSeguirr \‘
Life Hypobrick

@LHypobrick

Towards hypocarbonic economy. Development of non-fired building materials based
on Wastes

& lifehypobrick.eu Se uni6 en julio de 2020
2.339 Siguiendo 273 Seguidores

Tal vez te guste
Tweets Tweets y respuestas Fotos y videos Me gusta lifeRonaturwat e
@LifeRenaturwat \ﬂ,/
‘34, Life Hypobrick @LHypobrick - 7h 000
§ Towards hypocarbonic economy. Development of non-fired building o 2 S
materials based on Wastes. #life #lifehypobrick #recycle #reuse #ecofriendly —_4’\ arcoslife ( Seguir /J

@InfoArcoslife

#zerowaste #upcycle #sustainability #reduce #sustainable #environment

2. LINKEDIN

Creation of the LIFE HYPOBRICK group: 34 members. - LIFE HYPOBRICK in other Linkedin groups:
Considering the degree of maturity reached by the project in September 2020, dissemination was expanded
thanks to new groups within the scientific community, the professional sector or potential customers. The
target groups were also extended to other communities, such as public administrations or the environment
related groups. During the period 01/10/2019 - 30/09/2020 the LIFE HYPOBRICK project was disseminated
to a total of 636 views and 12.480 Impressions.

3. INSTAGRAM

Creation of LIFE HYRPOBRICK profile, with 807 followers, 115 publications, 1.393 followers and 2.500
Likes.

- s - pe— v oo - e o - -

< lifehypobrick

15 807 1401
Publicaciones Seguidores Siguiendo

Life Hypobrick

Towards hypocarbonic economy. Development of
non-fired building materials based on Wastes
www.litehypobrick.eu/

Calle Casteli6, Valence, Valenciana, Spain

Le sigue liferecypackproject

Ver traduccién

Siguiendo v Mensaje Correo v

More information is described in appendix C.
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3.Link to Partners 6 we bss i t e

Foll owing the LIFE communication requirements, t
link to the project website has been included.

ITC-AICE
https://www.itc.uji.es/idi/energia/lifehypobrick/

SJRCI|BD ool o1 o e ot v st o @

Life Hypobrick

H P Escribe aquf para buscar

RCS

http://www.recyclingservices.eu/

x +
€ 5 C A Noesseguro | recycingsenviceseu

LA ©
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MORA

https://ceramicasmora.com/noticias/

B 8 ) CemmicasMoraimpuis X |4+ v

< O @ 3 | hitpsy//ceramicasmara.com; i prick,

[

EMPRISA PRODUCTOS  SERIE DESTONIFICADOS  DBRAS REAUZADAS  AREA TECNICA NOTICIAS CONTACTO

Ceramicas Mora impulsa la economia circular y la lucha contra el
cambio climatico con LIFE HYPOBRICK

N,

N

“"" Hyf:{ick “\..
w

@ detailed_approsch for carfyios. X | @ detsled spprosch forcaring. X (7) NOTICIAS | Cerimicas Moa X o

EMPRESA  PRODUCIOS  SERIE DESTONIFICADDS  OBRASREAUZADAS  AREA TECNICA CONTACTD

Actualidad

ULTIMAS NOTICIAS

Ceramicas Mora impulsa la ¢Ceramica = sostenibilidad? Nueva gama de ladrillos
economia circular y la lucha 5 texturados y destonificados
contra el cambio climatico con ’

LIFE HYPOBRICK
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SCHLAGMANN

https://www.schlagmann.de/de/Media/Info-Mail/Forschungszentrum-Ziegel-kooperiert-mit-europaeischem-

Foerderprojekt-Life-Hypobrick

- SCHLAGMANN
PRODUKTE REFERENZEN WARUM ZIEGEL? AKADEMIE SERVICE MEDIA UNTERNEMMEN KARRIERE KONTAKT f , - Q
POROTON

Forschungszentrum Ziegel kooperiert mit europaischem
Férderprojekt ,Life Hypobrick"

Milllardenforderung Sanlerung Grofites Wohnbauprojekt Europas Ziegel statt Batterien? Vortell Redbloc Baustoff-Recycling

Life Hypobrick: Auf dem We uartigen Wandbaustoffes F qn 1
e (R Ty R Das Forschungszentrum Ziegel ist Projektpartner der Uni Narnberg,
- 4,3\
| 4 4 TN
V. M |
= l'n-b'-'-"..
s | m%p
; .‘ =

Um den Klimawandel aufzuhalten, missen alle Sektoren besser werden. Im Bereich Bau

konnten Baustoffe etwas dazu beitrag belsg
herzustellen, dass dabel weniger graue Energle verbraucht wird. Im Gesprich sind neue
Wandbaustoffe, die mancherorts die klassischen Wandbaustoffe ersetzen kdnnten. Mit
einem neuartigen Baustoff, der eln Upcycling-Produkt ist, lassen sich Rohstoff
Ressourcen einsparen, man braucht auch weniger Primdrenergie. AuBerdem konnten
bisher ungenutzte ffe im B genutzt werden,

indem es gelingt, sie so

Forschung in Nirnberg und Zellarn

Diese Ideen werden aktuell in die Praxis gebracht. In Nrnberg und Zeilarn wird gerade
Im Rahmen eines europalschen Forderprojekts an einer Losung geforscht: Neuartige

Wandbaustoffe sollen ressourc aus Reststoffen der tschaft

LIFE HYPOBRICK LIFE18 CCM/ES/001114 Page 11 of 39


https://www.schlagmann.de/de/Media/Info-Mail/Forschungszentrum-Ziegel-kooperiert-mit-europaeischem-Foerderprojekt-Life-Hypobrick
https://www.schlagmann.de/de/Media/Info-Mail/Forschungszentrum-Ziegel-kooperiert-mit-europaeischem-Foerderprojekt-Life-Hypobrick

DE3.1 i Annual Report of awareness raising actions

THN

https://www.encn.de/referenzprojekte/top-projekte/forschung-mauersteine-aus-reststoffen

https://www.th-nuernberg.de/forschung-innovation/kooperationen-und-netzwerke/internationale-

forschungskooperationen/

B 8| 5 intemationale Forschun X |+ +

O @ www.th-nuernberg.de/ ng-inniov kooperati n

TECHNISCHE HOCHSCHULE NURNBERG
GEORG SIMON OHM

Innovation v

INFORMATIONENFUR ~ EINRICHTUNGEN ~ FAKULTATEN Q  @ODE

Die zehn Leitthemen der
Technischen Hochschule Namberg

Forschungseinrichtungen
Beratung und Service

Koaperationen und Netzwerke
Kooperationen mit der Wirtschaft

Kooperationen mit
Wissenschatsaineichtungon

Internationale Kooperationen

Intemationale
Forschus

Future Code Bayem

H L Escribe aqui para buscar

Internationale Forschungskooperationen

Die TH Numberg beteiligt sich erfolgreich an verschiedenen intemationalen Forschungsprojekten. Gefordert werden diese Uber
das Rahmenprogramm fur Forschung und Innovation H2020 (2014-2020) und das LIFE Programme fur Umwelt-, Naturschutz-
und Klimaprojekte (2014-2020)

H2020

LIFE HYPOBRICK - Towards hypocarbonic economy — Development of non-fired building materials based on e
wastes

LIFE HYPOBRICK - Towards hypocarbonic economy
— Development of non-fired building materials based
on wastes

Das 3-jahnige EU-Projekt startete im Oktober 2019 mit 5 Projektpartnern aus 2 EU-
Landen. Ziel ist die Entwicklung neuer, .ungebrannter” Mauersteine — basierend auf
uber die Route. Gt sind
Kalt erhirtende” Bindebaustoff-Systeme, die zur
Verfestigung nicht gebrannt werden mussen. Die Arbeitsgruppe von Prof. Dr. Krcmar ist
fur die Ausarbeitung geeigneter Rezepturen sowoh! fur die Gieformgebung als auch
fur die Extrusion im LabormaBstab zustandig. Die beteiligten Ziegelwerke Ubermehmen
die Rezepturen und fahren GroRversuche in der Produktion durch. Dabei wird der
Tunnelofen-Brennprozess eingespart

Mehr Informationen zum Projekt finden Sie im aktuellen OHM-Journal 2020/2021

This project is financed by the
LIFE Programme 2014-2020

LIFE HYPOBRICK
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